International 


BUSINESS 
REVIEW 


Volume 4, 1995 


LIST OF CONTENTS 
AUTHOR INDEX 
AND KEY WORD INDEX 


© 


PERGAMON 


i 
4 


List of Contents 


Volume 4, Number 1, 1995 


PAPERS 


The Relationship between Imports and Marketing Skills Improvements in a Developing Country 
C. P. Rao, Hudson C. Nwakanma and David L. Kurtz 


The Influence of Culture on Strategic Constructs in the Process of Globalization: an Empirical study of 
North American and Japanese MNCs 
Subhash C. Jain and Lewis R. Tucker 


Effects of Tobacco Advertising on Tobacco Consumption 
Peter S. H. Leeflang and Jan C. Reuyl 


Methodologial Issues in International Business Studies: the Case of Foreign Establishment Mode 
Multinational Firms 
Prasad Padmanabhan and Kang Rae Cho 


Supervisory Styles and Cultural Contexts: a Comparative Study 
Monir Tayeb 


Middle-Manager Effort in Strategy Implementation: a Multinational Perspective 
William Q. Judge, Jr. and Michael J. Stahl 


BOOK REVIEW 

How to Negotiate Better Deals, by Jeremy Thorn 
Claude Cellich 

SPECIAL ISSUE — CALL FOR PAPERS 


NOTES FOR CONTRIBUTORS 


Volume 4, Number 2, 1995 


PAPERS 
Adapting to Foreign Markets: Explaining Internationalization 
Jonathan L. Calof and Paul W. Beamish 


Export Stimulation Research: Review, Evaluation and Integration 
Leonidas C. Leonidou 

Shedding the Legacy of the Red Executive: Leadership in Russian Enterprises 
Sheila M. Puffer 


FDI Theory and Foreign Direct Investment in the United States: a Comparison of Investors and 
Non-investors 
Len J. Trevino and John D. Daniels 


A Systematic Assessment of Potential International Strategic Alliance Partners 
Michael G. Harvey and Robert F. Lusch 


I 
133 
157 

vii j 


Alliances and the Pattern of Comparative Advantages: a Sectoral Analysis 
Reinhilde Veugelers 


International Industry Evolution Patterns 
Briance Mascarenhas 


BOOK REVIEW 


Beyond Transaction Cost Economics: a Note on Dietrich’s Interdisciplinary Thesis 
S. Benjamin Prasad 


NOTES FOR CONTRIBUTORS 


Volume 4, Number 3, 1995 


PAPERS 
A Classification and Assessment of Research Streams in International Marketing 
Tiger Li and S. Tamer Cavusgil 


Is the Japanese Marketing System Changing? An Empirical Study 
Daniel Rajaratnam and Joseph A. McKinney 


Green Marketing in Europe and the United States: an Evolving Business and Society Interface 
Marc Lampe and Gregory M. Gazda 


Qualitative Personal Interviews in International Business Research: Some Lessons from a 
Study of Hong Kong Transnational Corporations 
Henry Wai-chung Yeung 


Functional Coordination within the Global Firm 
Caron H. St. John and Scott T. Young 


National Ideology, Public Policy, and the Business Environment: a Contingency Approach to 
Economic Reform in Hungary, Poland and Eastern Europe 
Lance Eliot Brouthers and Charles W. Lamb, Jr. 


Strategic Advantages of Japanese Electronics Firms and the Scale of their 
Subsidiaries in the US and Canada 
Benjamin Tan and Ilan Vertinsky 


BOOK REVIEW 
The Global Race for Foreign Direct Investment 
Rose M. Prasad 


I 
NOTES FOR CONTRIBUTORS I 
Vili 


Volume 4, Number 4, 1995 


SPECIAL ISSUE 
Relationship Marketing 


EDITORIAL 
PAPERS 


The Evolution of 
Jagdish N. Sheth and Atul Parvatiyar 


From Transaction Cost Economics to Relationship Marketing: a Model of Buyer—Supplier Relations 
Ram Mudambi and Susan McDowell Mudambi 


Cognitive Process Differences between Discrete and Relational Exchange 
Gerrard Macintosh and James W. Gentry 


The Outcome Set of Relationship Marketing in Consumer Markets 
Thomas W. Gruen 


Relationship Marketing: Local Implementation of a Universal Concept 
Adrian J. Palmer 


Relational Selling Behavior and Skills in Long-term Industrial Buyer-Seller Relationships 
Harald Biong and Fred Selnes 


A Dynamic Approach to the Analysis of Strategic Alliances 
Bharat P. Rao and Srinivas K. Reddy 


Social Relationships and Business Networks: the Case of Western Companies in China 
Ingmar Bjérkman and Séren Kock 


BOOK REVIEWS 
Marketing Exchange Relationships, Transactions and Their Media 
Terry Clark 


Marketing: Bringing Quality, Customer Service. and Marketing Together 
Lou Pelton 


The One to One Future 
Sanjit Sengupta 


SPECIAL ISSUE — CALL FOR PAPERS 
NOTES FOR CONTRIBUTORS 


VOLUME CONTENTS, AUTHOR INDEX AND KEY WORD INDEX (VOLUME 4, 1995) 


ix 


